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CRISIS

Save Our Street Food Raise Our Bars Aggressive Cost
RM1.5 million to RMT million to Saving Measures
support restaurants, support bars & pubs across commercial
coffee shops, and through the difficult spend, ATL/BTL, and

street food vendors. period. overheads.
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Heineken

Starclub
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ADAPTING TO

Heineken® Starclub NYE

HE NEW NORM Live Countdown Party
IN CONSUMER VGumness ST
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MAKE A MEAL THAT’S

AT HOME

Guinness Flavour by Fire Apple Fox’s FOX IT! e
(Home Edition) HEINEKEN




PUTRA
BRAND
AWARDS
2020

33 Putra Brand Awards since 2010

Malaysia’s Premier Brand Awards Measured By Consumer Preference

Turning\
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For non-Muslims aged 21 & above only.

ENJOY RESPONSIBLY GUINNESS
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Increased Demand for Delivery as Consumer Behaviour Shifts

Drinkies

GROWING
E-COMMERCE
PLATFORM

.. . ..
Drinkies.

0375 COM/DRINGES MALAY, Klang Valley, Penang,
- “‘SQL‘ Johor, Ipoh, Kuantan,
— Seremban & Johor
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Launched 2 Expan5|on of | Extension of
Moblle Appllcatlon . - Coverage Areas e ¥ Product Variety




SUPPORTING
OUR
STAKEHOLDERS

OIR [BAR
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CHECK YOUR DISTANCE CLEAN YOUR HANDS CASH FREE PAYMENT
Keep af metre se col

Frequently wash your U ntact!
phys han ai
ber

use hand sanitiser.

payment
ets or
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CONTACT TRACING COME BACK LATER
D

If you're not feeling
well, please stay

Engaging our Consumers

REISE

OURBARS

KEEP THE LIGHTS ON FOR OUR LOCAL BARS.

AN INITIATIVE BY HEINEKEN MALAYSIA BERHAD

Supporting our Business Partners

Heineken Malaysia Berhad

)l.
56" ANNUAL GENERAL MEETING S

SABAH o
HEINEKEN FLOOZ%ZROELIEF K@’PIKUPFIIA

HEINEKEN MALAYSIA BERHAD

Helping our Communities Keeping our Investors Informed
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SUSTAINABILITY - 2020 KEY HIGHLIGHTS

RESPONSIBLE CONSUMPTION

to promote responsible consumption

O
\/ campaign with Heineken® and

Promoting heaith .
and safety Formula T partnership

WATER CONSERVATION
L 4
BrEWIng @ To achieve 100% Water Balanced in production through high impact
Every drogt water stewardship initiatives
S a Better s
s res“':‘ffc'es To reduce our water consumption to 2.8 litres of water per
World litre of beer by 2030

o WORKING WITH COMMUNITIES

Growing with

communities Raised RM355 million since 1994 for 559 schools through
Tiger Sin Chew Chinese Education Charity Concert

Invested over RM3.5 million in environmental

and community partnerships }"'
HEINEKEN



COMPANY OF THE YEAR (MANUFACTURING - BEVERAGE)

4 )

Awarded
Company of the Year
(Manufacturing — Beverage)
in 2017, 2019 & 2020
< in recognition of our >
environmental protection and
community-based initiatives
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HEINEKEN MALAYSIA BERHAD |
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SUSTAINABILITY &
CSRMALAYSIA AWARD J?_")

HEINEKEN MALAYSIA BERHAD ’

COMPANY OF THE YEAR AWARD
TOR PIONEERING ENVIRONMENTAL
& EDUCATION PROJECTS
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BEST COMPANIES TO WORK FOR IN 2020

/N
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HR Asia —%®

BEST COMPANIES
TO WORK FOR

IM ASIA 2020

A ievenenl

This is fo cerfify that
HEINEKEN MALAYSIA BERHAD

is arecipient of the HR Asia Best Companias to
Work for in Asia 2020 organised by HR Asia

held in December 2020
Kuala Lumpur

DATUK WILLIAM NG
Group Publisher / Editor-in-chief
Business Media Infernational

S/NENESOERMPLEE
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Financial Highlights
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Full Year 2020 Performance

FY 2020 vs. FY 2019
(12 months ended 31 Dec 2020)

Revenue Profit Before Tax

- 24% - 51.8%
from RM2.32 billion from RM412 million

to RM1.76 billion to RM198 million

Q4 2020 vs. Q4 2019
(3 months ended 31 Dec 2020)

Revenue Profit Before Tax
(0]
-23.7% - 43.9%
from RM680 million from RM120 million
to RM519 million to RM67 million
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Gradual Recovery Amidst Continued Lockdown

FY2020 Rev/HL down by -3.2%

RM'Mil Revenue
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Gradual Recovery Amidst Continued Lockdown
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RM'Mil Operating Profit
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Shifting Trend in Consumption Channels

2019 2020

B On Trade g Off Trade

* Beer volume decreased in the low-twenties
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Growing E-Commerce Performance

ORDERS GROWTH REVENUE GROWTH

2019 2020 2019 2020

55
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Proposed Dividend Payout

FIRST & FINAL
DIVIDEND PROPOSED
(Payable in July 2021)

51 sen

TOTAL DIVIDEND IN FY20

TOTALDIVIDEND IN FY19

108 sen

Dividend Payout
representing

100%

of FY2020 PAT
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Share Price Dividend Paid

RM/unit Shareholder Return RM/unit
35.00 1.80
10 years Annual Return: 17%

Last 1 year Shareholder Return: -13% 1.60
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Key Summary

FINANCIALS
Revenoue Profit Before Tax FY20 Dividend
- 24% -51.8% 51 sen per stock unit
I
CHALLENGES
Covid-19 Suspension of Ongoing On-trade Limited
Pandemic Operations for Lockdown Restrictions Social
46 Days Activities
KEY POSITIVES
Health & Safety Supporting our Digital Commercial Cost-saving
of our People Stakeholders Executions Initiatives
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L JLVFNY 2021 Outlook
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Going into 2021...

malaymail

Isrﬁail Sabri: MCO to continue in KL,
r, Penang and Johor till March 4

BERNAMA

Health Dg: Public COVID-19 vaccination
registration to open March 1

AKTIVITI / OPERASI
KELAB MALAM & PUB SERTA
RESTORAN DI DALAMNYA

ADALAH
TIDAK DIBENARKAN
¥

TheStar

Consumer confidence remains low
0000000 1

Another challenging year with
uncertainties in the momentum of
business recovery.

Key Challenges

= COVID-19 - Lockdown — Restrictions —
Recovery

= Economic Uncertainties

= Political Uncertainties

= TJllicit Market Needs to be Addressed
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Our Strategy for 2021... Our Focus

Cost & Value

Right size our cost base
Right size our organisation

Growth

Focus on innovations & growing segments
Digital

Accelerate B2B & B2C

= Sustainability & Responsibility
Protect & Conserve Water
Advocate Responsible Consumption
Empower Communities

* People & Culture
Build Talent Pipeline
Invest in Future Leaders

Our Purpose: Brewing a Sustainable Future
for our People, Business & Planet
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